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Fysisk & digital handel



Lavere fortjeneste i tradisjonell retail



Prognose utvikling norsk varehandel
• Manglende realitetsorientering?



Hvilke bransjer rammes mest av 

innovasjoner?



The bridge between digital traffic and foot traffic has become a 

competitive necessity in retail. The retailers who embrace these new 

realities—who connect with their customers seamlessly, no matter where 

those shoppers happen to be or how they want to buy—will be the 

retailers who win.




